INNOVATION GUIDE

®0® | VY Home

< > C @ % sc20-crm-av-23r3.veevavault.comjuif?tab-collection=campaign_manager__v#app/page/campaign-manager-home?ui-tab=0TB000000010010

VaultCRM Home Search Campaigns Vault CRM - AV ~ g &

Gampaign Manager ~ Home  Campaigns  Accounts
——
\V t . r 7 m:
a u a m a I n a n a e Create Campaign Create Journey Open Content Studio
Lock target list at campaign activation Add new targets on an ongoing basis Build an email or landing page

Active and Scheduled View All Draft View All

Natevba: Advancing Breakthrough Treatment for Rheumatoid Arthritis ® Active @ Q1 Natevba Journey

This campaign aims to announce Natevba's recent approval for the treatment of Rheumatoid Arthritis (RA) Multi-Action Journey
Last Modified on 8/20/2026 8:41 AM EST by System
397 B 397 sentemals 40% open Rate 13% Click Rate
Audience Size
@ Natevba Pulse: Keep Pace with Innovation

Multi-Action Campaign

Natevba Outreach Campaign Q2
Single Action

o Active Last Modified on 8/17/2026 9:49 AM EST by System

New Indication - Natevba
Muilti-Action Campaign

X NHL Avareness o Active Last Modified on 8/13/2026 2:53 PM EST by System
n n ovq Io n u I e e = e 0% opem e 285, cickrt
Audience Size




V VaultCRM Campaigns w | Search Campaigns Vault CRM - NA Master »

i31 CampaignManager ~ Home  Campaigns  Accounts

i= Al Campaigns Q1 Natevba Journey X (@ Natevba: Advancing Breakth... X v

@ ba: Advanci kthrough T for Rt id Arthritis & 7/1/2025-12/31/2025 o Active ®
EE . Eastern Standard Time * This campaign aims to announce Natevba's recent approval for the treatment of Rheumatoid Arthritis (RA) ¢

Overview  TargetList ~Performance

Performance Summary

. 1 - [o] R: Click Rat
397 Audienco sizo 397 sentEmails 40% Eonbete | 13% Soxiae,

Veeva Vault CRM Campaign Manager

Unique Clicks. g
Unique Opens 13%

is the only deep application built for life -z

Did Not Click
87%

sciences marketers to orchestrate HCP

Did Not Open
60%

journeys across digital, field, and events

channels—delivering more tailored,

V VaultCRM v | Search Campaigns Vault CRM - NA Master v

relevant customer experiences. H oo | ors_opn s g

i= All Campaigns Q1 Natevba Journey X v

Q1 Natevba Journey e drait ®

EE . Central Standard Time + Multi-Action Journey &

Overview  TargetList  Builder

Marketers can execute omnichannel campaigns at scale Dt
using a set of industry-specific capabilities: o =
I Point-and-click segmentation of audiences from CRM °
and deep life sciences data . )
| Integrated content workflows for fast and compliant e =t =

Soumey End

m e S S a g i n g @ Natevba: Advancing Breakthrough Treatment for Rheumato Opened?

EE . Eastern Standard Time - This campaign aims to announce Natevba's recent app

o Yo
Overview  TargetList Performance © (]

I Multi-action journeys that span digital, field, and events s e = e s .

I Performance Summary

I Conversational marketing that enables agentic two-way 307 susercesan 397 eaan 40% opmre 13% oionee
conversations with instant, compliant answers to HCPs

& Target List Summary View Target List &

Targets

Pending

Built within Vault CRM, Campaign Manager eliminates e Y 255
custom integrations and allows marketers to access data :

and content from a single platform. D owu R

g Email Pending: 397

100 150 200 250 300 350 a00

4] Send TestEmail @ View

Template Name Sender
- Natevba: Advancing Treatment for Rheumatoid Arthritis Verteo BioPharma Marketing (marketing@verm.verteobiopharma.com)

\ Campaign Manager Innovation Guide


https://www.veeva.com/eu/products/crm-suite/campaign-manager/

V/ Vault CRM Campaigns

3% Campaign Manager  Home  Campaigns  Accounts

= AllCampaigns (@) Natevba Pulse: Keoping Pac... X

@ Natevba Pulse: Keeping Pace with Innovation ¢ drit ®

E= - Eastern Standard Time - Multi-Action Campaign ¢
Overview  TargetList ~ Segments

1 Add Targets -

o o &, Imeort Q, Search
Copy from a previous target st Import using Data Grid Loader Manually add targets

Target List Summary View Target List &

CAPABILITIES

Build Target Lists with a Single BN 1
Source of Data

2% Campaign Manager ~ Home  Campaigns  Accounts

= All Campaigns Q1 Natevba Journey x @ Natevba: Advancing Breakth.. X @ Natevba Pulse: Keep Pace w.. X

With Target List Builder in Campaign Manager, marketers (© Nateuba Puise: Keep Pace with Innovation

B . Eastern Standard Time * Multi-Action Campaign &

can create precise audience segments using a single view
of the customer. Fitrs Add Fittr

~ Include ~ Common Filters

HCP Type is Physician HCP Type

Level
Primary Specialty is Oncology

Target List Builder allows marketers to combine inclusion i

Primary Specialty

Your filter goes here

and exclusion filters and quickly generate the right
campaign audiences. Native access to Vault CRM's rich o
customer database means that marketing sees the same
version of the customer that sales teams see—without any
custom data integrations.

Address

Multichannel Consent

Product Metrics

Territory Field

~ Automatic Campaign Filters

include

Country is United States

[ Campaign Notes

\ Campaign Manager Innovation Guide



Orchestrate the Field Through
Journeys that Span Channels

Marketers can create and automate customer journeys
that span channels through a visual drag-and-drop
Journey Builder.

They can define channel actions and branching logic
in tailored flows that adapt to customer responses.
Segments and branches differentiate engagement
scenarios for different customer groups.

Journeys can contain any combination of channel
actions, including home office email, field email, and field
suggestions, with additional actions coming soon.

Targets are added to journeys manually in batches or
via API to drive customer engagement from third-party
sources, such as websites or events.
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Bring Field Insights
into Your Campaigns

Field actions, like field email or call suggestions, are

also available in Campaign Manager journeys. Campaign
Manager will identify the right field representative for each
HCP to ensure the actual relationship holder delivers your
message for greater campaign impact.

Field review also lets you build the field’s customer
knowledge and relationships into marketing campaigns
to fine-tune campaign timing. With the click of a button,
marketers can turn on field review for a campaign to have
field teams approve or reject emails to their customers.
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Natevba Product Efficacy Study
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Your approval is required by tomorrow at 9:00 AM in order to send Reject All Approve All
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Davis Erwin  Gilbert Freeman  Alyssa Fong  Alessandro Gomez  Beth Harmon m

Natevba Product Efficacy Study campaign

@ Scheduled for tomorrow at 9:00 AM

"NATEVBA P

Dear Dr. Clinton Ackerman,

| am excited to share the Natevba clinical study that has been recently
published. Please click on the button below for more information.

I look forward to my next office visit!




Conversational Marketing:
The End of the “Do Not Reply” Era

Turn every marketing touchpoint into a two-way
conversation with Ostro Email in Campaign Manager.

HCPs can now respond to mass emails with their
questions and get an instant, compliant response
powered by Ostro’s conversational Al. Every interaction is
guaranteed to be compliant with no hallucinations.

With Ostro Email, you can also collect powerful
Commercial Evidence™ from campaigns—deep and
actionable insights into what customers are asking about,
such as treatment barriers and emerging objections.

This helps remove treatment barriers at scale, improving
campaign relevance and ROI.
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[re: Pls share the ORR data as well as the full prescribing information.]

]

Hi hcpdemo+john.leonard@gmail.com,

We found these relevant resources:

Prescribing Information roF A

These highlights do not include all the information needed to use NATEVBA safely and effectively.
See full prescribing information for NATEVBA.

Clinical Evidence

Enhancing the Lives of X-Antigen Positive Individuals

Is there anything else | can help you with?

4+ What is Natevba?
4+ What is the efficacy of Natevba?

+ | need help with something else

Inbox x

HCP’s Reply to Marketing Email

Al-generated Compliant Response


https://ostro.veeva.com/products#Email
https://www.veeva.com/eu/commercial-evidence/

Prompt with LLM to Create Content Al-generated Content

Dear {{custom #acol itle## ##accFnameit#

- ] ’ G ##taccLname#i{##accFnameni])}
Create an email template for product Natevba. This email will primarily be used

asafollow-up toaCall. Thank you for taking the time to meet with me on {{parentCallDatetime}} {{timeZone}}. |
appreciated our conversation about the treatment needs of your patients with X-antigen
positive (XA+) non-Hodgkin's lymphoma, and | wanted to follow up with the information
we discussed.

ate an email template for Natevba. Before I draft it, let me check the
{{customText(600|Add a brief, personalized recap of the topics covered during the call

Personalize Every Campaign with b e e
‘ Keep to approved messaging only.)}}
Fq St, C O m p I iq nt C O n te nt ; g s i :.::::::::g Natevba®: An innovative approach to XA+ NHL

Natevba is an innovative new treatment targeting X-antigen.”

Natevba is indicated for the first-line treatment of X-antigen positive (XA+) non-
Hodgkin's lymphoma.**

d for an email template, not a Wo

Ensure always compliant, personalized content with native b e
e it as an HTML file so it can be loaded directly into Vault, with proper Veeva tokens, ISI r 1 .
M M M H ubscribe link, and a Call follo
connectivity to Veeva PromoMats and built-in content e
creation in Vault CRM'’s Content Studio T e T o T Tl i o AT b Ryelwonld e N atel ko foriedon o Vo v gt b Kt
: [F 1 placeholders for your medical/regulatory team to fill in. Same for fair- sl o - esran B AOTS SMElari=achme

L directly at the contact information below.

A note before I draft: the website capture mentions "X-antigen" with an asterisk and "XA+ lic

NHL" with a double asterisk — these signal footnote disclaimers that should be present on any

balance/ISI, which must come from the approved PL.

Best regards,
{{userName}}

He the Call follow-up templati w things to flag before you load it into Vault: Huser_sys.ile_sys))

Content Studio’s visual drag-and-drop editor empowers k| me_ss ot se_op

t-call recap us: m i sot > ¢ “[Footnote textfor X-antigen mechanism — to be supplied by MLR

marketers to easily create and edit content directly from st within 600 chrter

d. All verified against the Veeva Approved Email registry:
IMPORTANT SAFETY INFORMATION

ithin Vault CRM. It also i mlessly with
within Vault . It also Integrates seamlessly with any acctitless waccLnamess| .11} sothe
€] n 'SS. adverse reactions, and reference to the full Prescribing Infarmation par FDA promotional labeling requirements.)

Please see the and

e} L rthe call reference (Veeva guidance pairs

LLM of your choice to generate content using Al. emin A — P

This email was sentto you by {{userName}} on behalf of [Company Name],
[Company Name] - [Street Address] - [City, State ZIP]

Ifyou no longer wish to receiva emails about Natevba, you may

{{emailTemplateFragment} }
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Optimize Campaigns with
Real-Time Performance Data
Campaign Manager gives marketers an easy way to see all
campaign performance through summarized views, such

as a Sankey chart or tables showing the granular data
captured from every touchpoint.

All performance metrics—from deliverability, to click rates,
to bounce rates—are stored in Vault CRM in real time.

Through Vault CRM’s data lakehouse, you have easy and
open access to all the data, when and how you want it.
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To get the latest updates on Campaign Manager, join our Veeva product experts in the
Vault CRM Campaign Manager Community on Veeva Connect. @)

ABOUT US

Veeva is the global leader in cloud software for the life sciences industry. Committed to innovation, product excellence,
and customer success, Veeva serves more than 1,100 customers, ranging from the world'’s largest biopharma companies
to emerging biotechs. As a Public Benefit Corporation, Veeva is committed to balancing the interests of all stakeholders,
including customers, employees, shareholders, and the industries it serves.

For more information, visit www.veeva.com/eu
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