
DTC and HCP 
audiences who are 
exposed to digital 
media con�nue to 
fill and write 
prescrip�ons at a 
higher rate than the 
overall popula�on. 

Majority of brands con�nue to maintain market presence.

HCP AND TELEHEALTH VISITATION 

MEDIA IMPACT

Contact us at crossix_info@veeva.com to learn more about how Crossix can help your brand gain the most value from your marke�ng investments.

NEW-TO-BRAND FILLS (NBRx) BY SPECIALTY

As in-person doctor visits 
rebounded, the majority 
of NBRx across special�es 
increased since the ini�al 
peak of the pandemic in 
mid-April. However, new 
spikes in cases and resul�ng 
shutdowns across parts 
of the country may be 
contribu�ng to another 
dip in NBRx fills. 
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e MEMORIAL DAY HOLIDAY DIP 
�CONSISTENT WITH 2019�

AS OF JULY 17, THE NUMBER OF HCP VISITS ARE 
83% OF THE NUMBER OF VISITS IN FEBRUARY.

JULY 4TH HOLIDAY DIP  
�CONSISTENT WITH 2019�

TELEHEALTH PEAKED AT 33% OF ALL 
HCP VISITS THE WEEK OF APRIL 13

Over a third of 2020 has been spent ba�ling the pervasive threat of COVID-19. While every state has opened up in some capacity, the 
number of infec�ons con�nues to increase across the country, resul�ng in strained healthcare resources and new unknowns for pa�ents, 
frontline workers, and the healthcare industry as a whole.

In order to help pharmaceu�cal companies navigate the changing industry landscape, Crossix has been monitoring country-wide health 
behaviors through the Crossix Data Pla�orm.

COVID-19’s Impact on Health and Media Behaviors
AUGUST 11, 2020


