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Over a third of 2020 has been spent battling the pervasive threat of COVID-19. While every state has opened up in some capacity, the
number of infections continues to increase across the country, resulting in strained healthcare resources and new unknowns for patients,
frontline workers, and the healthcare industry as a whole.

In order to help pharmaceutical companies navigate the changing industry landscape, Crossix has been monitoring country-wide health
behaviors through the Crossix Data Platform.

HCP AND TELEHEALTH VISITATION
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MEMORIAL DAY HOLIDAY DIP
(CONSISTENT WITH 2019)

TELEHEALTH PEAKED AT 33% OF ALL
HCP VISITS THE WEEK OF APRIL 13

AS OF JULY 17, THE NUMBER OF HCP VISITS ARE
83% OF THE NUMBER OF VISITS IN FEBRUARY.

JULY 4TH HOLIDAY DIP

(CONSISTENT WITH 2019)
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NEW-TO-BRAND FILLS (NBRx) BY SPECIALTY
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MEDIA IMPACT
New-to-Brand (NBRx) Prescriptions Filled
Index Compared to February 2020 Averages
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Sources: Crossix DIFA, July 2020, Crossix TV Panel, July 2020.
*Digital Media: Display, Video, Paid Search

Source: Crossix DIFA, June 2020, Crossix Patient, August 2020.

Contact us at crossix_info@veeva.com to learn more about how Crossix can help your brand gain the most value from your marketing investments.




