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DTC and HCP audiences 
who are exposed to digital 
media continue to fill and 
write prescriptions at a 
higher rate than the overall 
population. HCPs who have 
been exposed to media are 
now writing more NBRx than 
the overall average in February.

Daily digital DTC impressions are up 18% compared 
to pre-COVID baselines, indicating brands have 

started to invest in digital campaigns again.

Media Impact

Contact us at crossix_info@veeva.com to learn more about how Crossix can help your brand gain the most value from your marketing investments.

New-to-Brand Fills (NBRx) by Specialty

Despite doctor visits 
dropping, the majority of 
NBRx across specialties 
have remained consistent 
with the number of 
prescriptions in July.

HCP and Telehealth Visitation 

While HCP visits peaked in 
mid-July, visits dropped again 
in August. As of August 14, 
the number of overall visits 
were just 67% of the number 
of visits in February. 

112
9181

Overall 
Prescriptions 

Filled

NBRx Filled by 
Patients Exposed 

to Digital Ads

NBRx Written by 
HCPs Exposed to 

Digital Ads

Sources: Crossix DIFA, August 2020.

New-to-Brand (NBRx) Prescriptions Filled
Index Compared to February 2020 Averages

Source: Crossix DIFA, August 2020.

Source: Crossix Patient, September 8, 2020.

Source: Crossix Patient, September 8, 2020.

2020 HCP Visitation – Share of Telehealth Visits
7-Day Moving Average (Index vs. Feb Baseline)
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All HCPs Visits (Indexed vs. Feb) % Telehealth Share of HCP Visits

0

20

40

60

80

100

120

3/132/282/14 3/27 4/10 4/24 5/8 5/22 6/5 6/19 7/3 7/17 7/31 8/14

In
de

x 
to

 F
eb

 B
as

el
in

e MEMORIAL DAY HOLIDAY DIP 
(CONSISTENT WITH 2019)

JULY 4TH HOLIDAY DIP  
(CONSISTENT WITH 2019)

TELEHEALTH PEAKED AT 33% OF ALL 
HCP VISITS THE WEEK OF APRIL 13

(Index vs. February 2020 Baseline)

It's been over six months since the country began its fight against COVID-19. While some states have made progress 
in reducing infections, colder weather and widespread re-openings may cause new spikes across the country.

In order to help pharmaceutical companies navigate the changing industry landscape, Crossix has been monitoring 
country-wide health behaviors through the Crossix Data Platform.
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