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It's been over six months since the country began its fight against COVID-19. While some states have made progress
in reducing infections, colder weather and widespread re-openings may cause new spikes across the country.

In order to help pharmaceutical companies navigate the changing industry landscape, Crossix has been monitoring
country-wide health behaviors through the Crossix Data Platform.
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New-to-Brand Fills (NBRx) by Specialty
(Index vs. February 2020 Baseline)
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Source: Crossix Patient, September 8, 2020.
Media Impact
Daily digital DTC impressions are up 18% compared New-to-Brand (NBRx) Prescriptions Filled
to pre-COVID baselines, indicating brands have Index Compared to February 2020 Averages

started to invest in digital campaigns again.
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Contact us at crossix_info@veeva.com to learn more about how Crossix can help your brand gain the most value from your marketing investments.




