Yeevda Compass

Top Launch Challenge:
Accelerating Field Activation

Why do over 33% of new
product launches in the U.S.
fail to meet forecasts?

The top challenge:
delivering insights to
field teams quickly.
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Daily insights for the field:

Dive deeper into field
Improve HCP outreach activation and launch in
our new research report.

Optimize how field reps spend their time

Help more patients start on therapies faster a



https://www.veeva.com/resources/fragmented-data-is-holding-back-biopharma-launches/

